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WHAT THEY EAT & DRINK B @ E SHOPPING & RETAIL BEHAVIOUR

HEALTH & BEAUTY
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LESSON ONE:
RESPONDENT
EXPERIENCE EIRST
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Copyright

TRANSLATED
SURVEY

Bad experience

Low completion rates

REDESIGNED
SURVEY

Visually appealing

Easier to follow






THE SURVEY

K2a. On average, out of every four issues published of the following titles how many do you read or look into for one minute or more?

Please select one answer for each title

WeiiisWeekdy

Weekly

Four
Thiee
Two
One

Less than one - | dont normally read this publication
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RESPONDENT FEEDBACK

“Good survey. Easy to follow and complete”
“It was awesome”

“I enjoyed this - good, appropriate reward
too - Thank you”

“This was one of the best surveys I've ever
done as the questions were clear and
precise”

“Interesting survey as media trends change”



LESSON TWO:
ENHANCE
ONLINE-SAMPLE
WHH-PHONE
RECRUITMENT
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ONLINE SURVEY
LINK FIRST

4

N\,

FOLLOW-UP
WITH PHONE
RECRUITMENT

QUOTAS
MET
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LESSON THREE:
ACCOUNT FOR
BIASES
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RESPONDENT ENHANCE ONLINE ACCOUNT FOR
EXPERIENCE FIRST SAMPLE WITH PHONE BIASES
RECRUITMENT
\ 4
ESTABLISH A NEW MIX

Bring together the best of all sample groups
to best represent the population in the most cost-efficient manner
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This artwork was created using Nielsen data.
Copyright © 2019 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.
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